'W' JODY L. CROSNO
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jody.crosno@mail.wvu.edu | 304.293.7954
- LINKEDIN

EDUCATION

Doctor of Philosophy in Business Administration, Marketing, May 2007
University of Kentucky, Gatton College of Business and Economics, Lexington, KY

Master of Business Administration, Management Information Systems, 2001
Ohio University, College of Business, Athens, OH

Bachelor of Business Administration, Marketing, Magna Cum Laude, 2000
Ohio University, College of Business, Athens, OH

EXPERIENCE

Professor of Marketing with Tenure, May 2020 — present
West Virginia University, Morgantown, WV

Joseph E. Antonini Endowed Research Chair in Marketing, January 2019 — present
West Virginia University, Morgantown, WV

Ph.D. Program Coordinator, Marketing Area, August 2016 — present
West Virginia University, Morgantown, WV

Associate Professor of Marketing with Tenure, May 2012 — present
West Virginia University, Morgantown, WV

Assistant Professor of Marketing, August 2007 — May 2012
West Virginia University, Morgantown, WV

Visiting Assistant Professor of Marketing, August 2006 — July 2007
West Virginia University, Morgantown, WV

Teaching/Research Assistant, August 2002 — August 2006
University of Kentucky, Lexington, KY

Instructor, September 2001 — June 2002
Ohio University, Athens, OH

Marketing Research Assistant, August 1999 — August 2001
Small Business Development Center of Southeastern Ohio, Athens, OH

Instructor, June 2000 — August 2000 (Summer)
Southeastern Business College, Lancaster, OH
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REFEREED JOURNAL ARTICLES

Freling, Ryan. E., Melanie Moore Koskie, Traci H. Freling, Julie G. Moulard, and Jody L. Crosno (2024),
“Exploring gift gaps: A Meta-analysis of Giver—Recipient Asymmetries.” Psychology & Marketing, 41 (6),
1318-1332.

Tong, Pui Ying and Jody L. Crosno (2021), “The Effects of Perceived Risk on Control-Compliance
Relationships,” Industrial Marketing Management, 96, 50-59.

Crosno, Jody L, Robert Dahlstrom, Yuerong Liu, and Pui Ying Tong (2021), “Factors Influencing the
Effectiveness of Contract Specificity: A Meta-analytic Review,” Industrial Marketing Management, 92, 122-
139.

Brown, James R., Jody L. Crosno, Yeurong Liu, and Chekitan S. Dev (2020), “Relationship Satisfaction:
An Overlooked Marketing Channel Safeguard,” Industrial Marketing Management, 87, 171-180.

Crosno, Jody L., Robert Dahlstrom, and Scott Friend (2020), “Assessments of Equivocal Salesperson
Behavior and Their Influences on the Quality of Buyer-seller Relationships,” Journal of Personal Selling and
Sales Management, 40 (3), 161-179.

Brown, James R. and Jody L. Crosno (2019), “Process and Output Control in Marketing Channels: Toward
Understanding their Heterogeneous Effects,” Journal of Business and Industrial Marketing, 34 (4), 735-753.

Brown, James. R., Jody L. Crosno, and Yoshi Tong (2019), “Is the Theory of Trust and Commitment in
Marketing Channels Incomplete?” Industrial Marketing Management, 77, 159-165.

Crosno, Jody L. and Pui Ying Tong (2018), “Just Going through the Motions? An Empirical Investigation of
Control, Compliance, and Performance in Franchisor-Franchisee Relationships,” Journal of Business
Research, 92 (November), 360-373.

Crosno, Jody L. and Annie Cui (2018), “Something Old, Something New: The Role of Partitioned Pricing in
Consumers’ Preference for New versus Used Products,” Journal of Consumer Marketing 35 (4), 353-365.

Crosno, Jody L. and Robert Dahlstrom (2016), “An Empirical Investigation of Bilateral Investments and
Opportunism in Buyer-Supplier Relationships,” Journal of Marketing Channels, 23 (3), 146-156.

Tong, Pui Ying and Jody L. Crosno (2016), “Are Information Asymmetry and Sharing Good, Bad, or
Context Dependent? A Meta-analytic Review,” Industrial Marketing Management, 56 (July), 167-180.

Brown, James R. Scott Weaven, Rajiv Dant and Jody L. Crosno (2016), “Boosting the Effectiveness of
Channel Governance Options: The Moderating Role of Relational Norms,” European Journal of Marketing,
50 (1/2), 29-57.

Crosno, Jody L. and James R. Brown, (2015), “A Meta-Analytic Review of Organizational Control in
Exchange Relationships,” Journal of the Academy of Marketing Science, 43 (3), 297-314.

Crosno, Jody L., Robert Dahlstrom, and Chris Manolis, (2015), “Comply or Defy? An Empirical
Investigation of Change Requests in Buyer-Supplier Relationships,” Journal of Business & Industrial
Marketing, 30 (5), 688-699. ***Highly Commended Paper, Emerald Literati Network Awards for
Excellence.

Crosno, Jody L. and Annie Peng Cui, (2014), “A Multilevel Analysis of the Adoption of Sustainable
Technology,” Journal of Marketing Theory and Practice, 22 (2), 209-224.
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REFEREED JOURNAL ARTICLES (CONTINUED)

Crosno, Jody L., Chris Manolis and Robert Dahlstrom (2013), “Toward Understanding Passive Opportunism
in Dedicated Channel Relationships,” Marketing Letters, 24 (4), 353-368.

Crosno, Jody L. and Robert Dahlstrom (2011), “Fairness Heuristics and the Fundamental Transformation in
Interorganizational Relationships,” Journal of Business-to-Business Marketing, 18, 313-334.

Freling, Traci H., Jody L. Crosno, and David Henard (2011), “Brand Personality Appeal: A Multi-dimensional
Scale for Measuring Brand Equity,” Journal of the Academy of Marketing Science, 39(3), 392-406.

Crosno, Jody L. and Robert Dahlstrom (2010), “Examining the Nomological Network of Opportunism: A
Meta-analysis,” Journal of Marketing Channels, 17 (3), 177-190.

Brown, James R., Jody L. Crosno and Chekitan S. Dev (2009), “The Effects of Transaction-Specific
Investments in Marketing Channels: The Moderating Roles of Relational Norms,” Journal of Marketing
Theory and Practice, 17 (4), 317-333.

Crosno, Jody L., Shannon B. Rinaldo, Hulda G. Black, and Scott Kelley (2009), “Half Full or Half Empty:
The Role of Optimism in Boundary Spanning Positions,” Journal of Service Research, 11 (3), 295-309.

Crosno, Jody L., Traci Haigood Freling, and Steven J. Skinner (2009), “Does Brand Social Power Mean
Market Might? Exploring the Influence of Brand Social Power on Brand Evaluations,” Psychology and
Marketing, 26 (2), 91-121.

Crosno, Jody L. and Robert Dahlstrom (2008), “A Meta-Analytic Review of Opportunism in
Exchange Relationships,” Journal of the Academy of Marketing Science, 36 (2), 191-201. ***2013 Louis W.
Stern Award Finalist.

Dahlstrom, Robert, Arne Nygaard, and Jody L. Crosno (2008), “Strategic, Metric, and Methodological
Trends in Marketing and Their Implications for Future Theory and Practice,” Journal of Marketing Theory
and Practice, 16 (2), 139-152.

Crosno, Jody L., Arne Nygaard and Robert Dahlstrom (2007), “Trust in the Development of New Channels
in the Music Industry,” Journal of Retailing and Consumer Services, 14 (3), 216-223.

BOOKS AND BOOK CHAPTERS

Dahlstrom, Robert and Jody L. Crosno (2021), Sustainable Marketing, 3" Edition. Chicago Business Press.

Brown, James R. and Jody L. Crosno (2019), “Organizational Control in Marketing Channels: A Meta-
Analytic Review,” Handbook of Research on Distribution Channels. Eds: Charles A. Ingene and James R.
Brown. Edward Elgar Publishing.

Dahlstrom, Robert and Jody L. Crosno (2018), Sustainable Marketing, 2™ Edition. Chicago Business Press.

OTHER PUBLICATIONS

Dev, Chekitan S., James R. Brown, and Jody L. Crosno (2010), “Brand-Specific Investments, Intra-Brand
Relationships and Performance of Hotel Firms,” Cornell Hospitality Research Briefs, 1 (2), 1-3.
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SELECT WORKS IN PROGRESS

Tong, Pui Ying, Christopher Yencha, and Jody L. Crosno, “Standard or Stand Out? Wearable Design in the
Metaverse,” invited for second round review at Journal of Retailing.

Tong, Pui Ying, Christopher Yencha, and Jody L. Crosno, “Navigating Abundance: The Paradox of Digital
Product Scarcity and Consumer Preference,” invited for second round review at Journal of Retailing.

Brown, James R. and Jody L. Crosno, “Toward Understanding the Crowding Out Effects of Process Control
in Interfirm Relationships,” invited for second round review at European Journal of Marketing.

Liu, Liguo, Jody L. Crosno, Annie Cui, and Traci H. Freling, “Brand New Bias: Unveiling and Measuring
Consumer Bias for Brand New Products,” invited for second round review at Journal of Business Research.

Tong, Pui Tong, Jody L. Crosno, and Robert Dahlstrom, “Sign on the Napkin or the Dotted Line? Examining
the Effects of Contract Specificity on Contract Utilization,” under review at Industrial Marketing
Management.

Fender, Paige H. and Jody L. Crosno, “A Meta-analytic Review of Positive Deviance,” Target: Journal of
Business Ethics.

Amin, Mohammad Sakif, Jody L. Crosno, and Wyatt Schrock, “Hard Work Beats Talent, Unless Talent
Works Hard: Exploring the Dark Sides of Salesperson Self-efficacy,” Target: Journal of the Academy of
Marketing Science.

Crosno, Jody L., Paige Fender, David Gilliland, and Avishek Lahiri, “The Bright and Dark Sides of Al-
Assisted Monitoring and Control” (working title). Target: TBD.

CONFERENCE PROCEEDINGS AND PRESENTATIONS

Fender, Paige Harrison and Jody L. Crosno, “Rethinking Opportunism: A Meta-Analysis Investigating the
Upside of Deviance in Exchange Relationships.” American Marketing Association Summer Marketing
Educators’ Conference. Boston, MA (Summer 2024).

Fender, Paige Harrison, Liguo Liu, and Jody L. Crosno, “From Abundance to Innovation: Unpacking the
Role of Opportunism and Power Distance in New Product Development.” American Marketing Association
Summer Marketing Educators’ Conference. Boston, MA (Summer 2024).

Amin, Sakif Mohammad and Jody L. Crosno, “Efficacy’s Two Faces: Self-Control as a Double-edged Sword
in Sales Ethics, Forthcoming at American Marketing Association Summer Marketing Educators’ Conference.
Boston, MA (Summer 2024).

Crosno, Jody L. Crosno, David I. Gilliland, Avishek Lahiri, and Paige Harrison Fender. The Bright and Dark
Sides of Al-Assisted Control in B2B Relationships. International Study of Business Markets (ISBM)
Academic Conference. College Station, PA (Summer 2024).

Tong, Pui Ying, Christopher Yencha, and Jody L. Crosno, “Standard or Stand Out? Wearable Design in the
Metaverse,” presented at American Marketing Association Summer Marketing Educators’ Conference. San
Francisco, CA (Summer 2023).
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CONFERENCE PROCEEDINGS AND PRESENTATIONS (CONTINUED)

Amin, Mohammad Sakif and Jody L. Crosno “Fed-up with Feedback? Examining the Potential Dark-side
Effects of Self-Efficacy in Product Development,” presented at American Marketing Association Summer
Marketing Educators’ Conference. San Francisco, CA (Summer 2023).

Liu, Yuerong, Pui Ying Tong, and Jody L. Crosno, “Can You Make His Hair Blue? Managing Change
Requests in B2B Software Development Relationships,” presented at American Marketing Association
Summer Marketing Educators’ Conference. San Francisco, CA (Summer 2023).

Paige Harrison Fender and Jody L. Crosno, “Collab or Collude? Examining Opportunism in Interfirm
Relationships,” at American Marketing Association Summer Marketing Educators’ Conference. San
Francisco (August 2023).

Crosno, Jody L., Paige Fender, David Gilliland, Stephen Kim, Avishek Lahiri, and Richard Tang, “The
Bright and Dark Sides of Al-Assisted Monitoring and Control,” at B2B Connect Research Symposium at
2024 EMAC. Odense, Denmark (May 2023).

Liguo, Liu, Jody L. Crosno, Annie Cui, and Traci Freling, “Brand New Bias and Its Effect on Sustainable
Consumption,” at American Marketing Association Winter Marketing Educators’ Conference. Nashville, TN
(February 2023).

Paige Harrison Fender and Jody L. Crosno, “What does Trust Sound Like? An Exploratory Study of Sound
Symbolism and Salesperson Trust,” at American Marketing Association Summer Marketing Educators’
Conference. Chicago, IL (August 2022).

Mohammad Amin and Jody L. Crosno, “An “A” for Effort? Examining Effort as a Signal of Salesperson
Trust,” at American Marketing Association Summer Marketing Educators’ Conference. Chicago, IL (August
2022).

Liu, Yuerong, Jody L. Crosno, and Annie Cui, “Is A Firm’s Power Distance Orientation Malleable? The
Effect of Dependence Asymmetry,” presented at American Marketing Association Winter Marketing
Educators’ Conference. Las Vegas, NV (February 2022).

Liguo Liu, Jody L. Crosno and Annie Cui, “A Cross-cultural Examination of Social Value Uncertainty and
Product Devaluation of Second-hand Purchases,” presented at American Marketing Association Winter
Marketing Educators’ Conference. Virtual (February 2022).

Liu, Yuerong, Liguo Liu, Annie Cui, and Jody L. Crosno, “Second-Hand Shopping in the Era of COVID-19
Pandemic: Balancing Environmental Benefits and Perceived Risks,” presented at American Marketing
Association Summer Marketing Educators’ Conference. Virtual (August 2021).

Dahlstrom, Robert, Jody L. Crosno, and Yuerong Liu, “A Meta-analytic Review of Influences f Network
Properties on Exchange Relationships,” presented at American Marketing Association Winter Marketing
Educators’ Conference. San Diego, CA (February 2020).

Pui Ying Tong and Jody L. Crosno, “Examining the Control-Compliance Relationship under Environmental
Uncertainty and Dependence,” presented at American Marketing Association Summer Marketing Educators’
Conference. Chicago, IL (August 2019).

Crosno, Jody L., Pui Ying Tong, and Yuerong Cindy Liu, “Contractual Agreements and Their Impact on
Suppliers” Compliance with Buyers’ Change Requests,” presented at 2018 ISBM Academic Conference.
Boston, MA (August 2018).
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CONFERENCE PROCEEDINGS AND PRESENTATIONS (CONTINUED)

Brown, James R., Jody L. Crosno, and Yuerong Liu, “Performance-driven Satisfaction: An Overlooked
Marketing Channel Safeguard,” presented at 2018 ISBM Academic Conference. Boston, MA (August 2018).

Brown, James R., Jody L. Crosno and Pui Ying Tong, “Toward Understanding the Informative Nature of
Process Control in Channel Relationships,” presented at American Marketing Association Summer
Marketing Educators’ Conference. Boston, MA (August 2018).

Scott Friend, Robert Dahlstrom, and Jody L. Crosno, “Examining Antecedents to Reciprocal Opportunism in
Distribution Channels: An Attributions Approach,” presented at American Marketing Association Summer
Marketing Educators’ Conference. Boston, MA (August 2018).

Brown, James R. and Jody L. Crosno, “Toward Understanding the Dark Side Effects of Process Control in
Franchising,” presented at 2017 World Marketing Congress. Christchurch, New Zealand (June 2017).

Brown, James R. and Jody L. Crosno, “Toward Understanding the Dark Side Effects of Organizational
Control in Franchising,” presented at American Marketing Association Summer Marketing Educators’
Conference. Atlanta, GA (August 2016).

Brown, James R., Jody L. Crosno, and Yoshi Tong. “Is it the Commitment-Trust Theory of Relationship
Marketing or the Trust-Commitment Theory of Relationship Marketing?,” presented at 2016 ISBM
Academic Conference: Advances in B-to-B Marketing. Atlanta, GA (August 2016).

Brown, James R. and Jody L. Crosno, “The Efficacy of Organizational Control: Is It Shaped by Regulatory
Focus?,” presented at 2014 ISBM Academic Conference: Advances in B-to-B Marketing. San Francisco, CA
(August 2014).

Tong, Yoshi and Jody L. Crosno, “A Meta-analytic Study of Information Asymmetry and Sharing,”
presented at American Marketing Association Summer Marketing Educators’ Conference. San Francisco,
CA (Summer 2014).

Crosno, Jody L. and Annie Peng Cui, “Something Old, Something New: The Role of Partitioned Pricing in
Consumers' Preference for New Versus Used Products,” presented at American Marketing Association
Summer Marketing Educators’ Conference. Boston, MA (August 2013).

Tong, Yoshi, Annie Peng Cui, and Jody L. Crosno, “Toward an Understanding of Consumer Free-Riding:
The Role of Pricing and Perceived Risk,” presented at American Marketing Association Summer Marketing
Educators’ Conference. Boston, MA (August 2013).

Crosno, Jody L., Robert Dahlstrom and Chris Manolis, “Comply or Defy? An Empirical Investigation of
Change Requests in Buyer-Supplier Relationships,” presented at 2012 ISBM Academic Conference:
Advances in B-to-B Marketing. Chicago, IL (August 2012).

Crosno, Jody L. and Robert Dahlstrom, “An Empirical Investigation of Bilateral Investments and Trading
Partner Opportunism in Retailing,” presented at American Marketing Association Winter Marketing
Educators’ Conference. St. Petersburg, FL (February 2012).

Crosno, Jody L., Robert Dahlstrom and Chris Manolis, “With or Without Guile? The Role of Attributions in
Resolving Ex Post Inference Problems,” in New Advances in Interorganizational Exchange, Special Session
at American Marketing Association Winter Marketing Educators’ Conference. Austin, TX (February 2011).
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CONFERENCE PROCEEDINGS AND PRESENTATIONS (CONTINUED)

Crosno, Jody L. and Annie Peng Cui, “Managing Dematerialization in Marketing Channels: An Industrial
Ecological Approach,” presented at 2010 Sustainability in Marketing Colloquium. Lexington, KY
(December 2010).

Brown, James, R., Scott Weaven, Rajiv Dant, and Jody L. Crosno, International Colloquium on Relationship
Marketing, "A Model of Franchisee Performance: The Roles of Franchisee Monitoring, Goal Congruence,
and Relational Norms," Henley Business School, Henley-on-Thames, U.K.. (September 2010).

Brown, James R., Scott Weaven, Rajiv Dant, and Jody L. Crosno, “A Model of Franchise Performance: The
Role of Franchisee Monitoring, Goal Congruence, and Relational Norms,” presented at 2010 ISBM
Academic Conference: Advances in B-to-B Marketing. Boston, MA (August 2010).

Crosno, Jody L. and Annie Peng Cui, “An Industrial Ecological Approach to Dematerialization in Marketing
Channels,” presented at 2010 ISBM Academic Conference: Advances in B-to-B Marketing. Boston, MA
(August 2010).

Crosno, Jody L. and James R. Brown, “A Meta-Analytic Review of Monitoring in Business Exchange
Relationships,” in Advances in Research on Monitoring in Business-to-Business Exchange Relationships,
Special Session at American Marketing Association Winter Marketing Educators’ Conference. New Orleans,
LA (February 2010).

Crosno, Jody L. and Robert Dahlstrom, “Managing Active and Passive Opportunism: The Role of Perceived
Justice in Marketing Channels,” in the Interorganizational Special Interest Group Special Session at American
Marketing Association Summer Marketing Educators’ Conference. Washington, DC (August 2007).

Crosno, Jody L. and Robert Dahlstrom, “Twenty-three Years of Lying, Cheating, Stealing, and Withholding:
A Meta-analytic Review of Opportunism in Exchange Relationships,” in Opportunism in Channels of
Distribution Special Session at American Marketing Association Summer Marketing Educators’ Conference.
San Francisco, CA (July 2005).

RESEARCH GRANTS AND OTHER FUNDING

WVU College of Business and Economics, Research Grant ($1,990), 2018
Crosno, Jody L. and Yuerong Liu, “My Way or the Highway: Examining the Moderating Role of
Power Distance in Asymmetrically Dependent Channel Relationships.”

WVU College of Business and Economics, Summer Research Grant ($10,000), 2016
Crosno, Jody L., “Too Late in the Game? Suppliers’ Compliance with Buyers’ Change Requests
over the Development Cycle.”

WVU College of Business and Economics, Survey Research Grant (39,930), 2015
Brown, James R., Jody L. Crosno and Pui Ying Tong, “Think twice before hitting "send": The
strategic use of information in marketing channels.”

WVU College of Business and Economics, Survey Research Grant (36,150), 2015

Crosno, Jody L., “Comply yet Defy? An Empirical Investigation of Perfunctory Compliance in
Buyer-Supplier Relationships.”
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RESEARCH GRANTS AND OTHER FUNDING (CONTINUED)

WVU College of Business and Economics, Survey Research Grant (32,000), 2015
Brown, James R. and Jody L Crosno, “The Efficacy of Organizational Control: Does Regulatory Fit
Matter?

WVU College of Business and Economics, Survey Research Grant (31,050), 2014
Brown, James R. and Jody L Crosno, “The Efficacy of Organizational Control: Does Regulatory Fit
Matter?

WVU College of Business and Economics, Survey Research Grant ($9,000), 2013
Crosno, Jody L., “Comply yet Defy? An Empirical Investigation of Perfunctory Compliance in
Buyer-Supplier Relationships.”

WVU College of Business and Economics, Survey Research Grant (36,600), 2011
Crosno, Jody L. and Annie Cui, “Something Old, Something New: The Role of Partitioned Pricing in
Consumers’’ Preference for New Versus Used Products.”

University of Kentucky, Center for Green Marketing Research Grant ($5,000), 2010
Crosno, Jody L. and Annie Cui, “Managing Dematerialization in Marketing Channels: An Industrial
Ecological Approach.”

West Virginia University, Faculty Senate Research Grant ($7,300), 2010
Crosno, Jody L., Robert Dahlstrom, and Chris Manolis, “Lying, Withholding, and Investing: The
Role of Perceived Justice in Managing Active and Passive Opportunism in Marketing Channel
Relationships.”

University of Kentucky, Von Allmen E-Commerce Center Research Grant ($2,000), 2004
Crosno, Jody L. “23 Years of Lying, Cheating and Stealing: A Meta-analytic Review of
Opportunism in Exchange Relationships.”

West Virginia University, Faculty Travel Grant, 2007, 2010, 2011, 2012, 2014, 2015, 2016, 2018
West Virginia University, Faculty Development Grant, 2010

RECOGNITION AND AWARDS

Excellence in Service Award, Department of Marketing, West Virginia University, 2023

WVU Foundation Award for Outstanding Teaching', West Virginia University, 2021

Excellence in Research Award, Department of Marketing, West Virginia University, 2020

Excellence in Service Award, Department of Marketing, West Virginia University, 2019

Dean’s Award for Distinction in Teaching, College of Business and Economics, West Virginia University, 2019
Excellence in Teaching Award, Department of Marketing, West Virginia University, 2018

Highly Commended Paper Award, Emerald Literati Network Awards for Excellence, 2016

Excellence in Research Award, Department of Marketing, West Virginia University, 2015

Excellence in Teaching Award, Department of Marketing, West Virginia University, 2013

Dean’s Scholar, College of Business and Economics, West Virginia University, 2012, 2015

Dean’s Award for Distinction in Research, College of Business and Economics, West Virginia University, 2011
Excellence in Research Award, Department of Marketing, West Virginia University, 2011

AMA-Sheth Doctoral Consortium Fellow, 2005

" WVU Foundation Award for Outstanding Teaching is the highest teaching honor bestowed on WVU faculty, recognizing
“exceptional teaching and/or innovation in teaching methods, course and curriculum design, and instructional tools.”
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RECOGNITION AND AWARDS (CONTINUED)

ISBM Business Marketing Doctoral Support Award Competition Finalist, 2005
Dissertation Support Fellowship, University of Kentucky, 2005 — 2006

Gatton Fellowship, Gatton College of Business and Economics, 2003 — 2004
Daniel R. Reedy Achievement Award, 2002 — 2003, 2003 — 2004 and 2004 — 2005
Beta Gamma Sigma Honor Society, inducted in 2000

Tau Beta Pi Honor Society, inducted in 1997

Alpha Lambda Delta Honor Society, inducted in 1995

UNIVERSITY SERVICE

West Virginia University

WVU Faculty Senate, 2014 — 2015, 2015 — 2016, 2016 — 2017, 2021 — 2022
Faculty Senate Sustainability Committee, Chair-elect, 2019 — 2020
Reviewer, WVU Faculty Senate Research Grant Proposals, 2010

John Chambers College of Business and Economics, West Virginia University

College of Business & Economics Promotion and Tenure Committee, WVU, 2022 — present

Doctoral Programs Committee (formerly PhD Programs Committee), 2016 — present

Graduate Programs Committee, WVU College of Business & Economics, 2017 — present

Mental Health First Aider, WVU College of Business & Economics, 2022 — present

Endowed Chair Search Committee, Department of Finance, WVU College of Business & Economics, 2022
Chair, PhD Programs Committee, WVU College of Business & Economics, 2021 — 2023

Supply Chain Department Promotion and Tenure Committee, WVU, 2021 — 2022

Reviewer, JCCBE Summer Research Support Grant Proposals, 2019 — 2021

College of Business & Economics Promotion and Tenure Committee, WVU, 2017 — 2021

MIS Department Promotion and Tenure Committee, WVU, 2017

Technology Committee, WV U College of Business & Economics, 2011 —2012, 2012 — 2013

Supply Chain Faculty Search Committee, Management Department (WVU), 2010, 2013

FGYV Retail Program Development, WVU College of Business & Economics, 2011

Academic Standards Committee, WV U College of Business & Economics, 2006 — 2009, 2010 — 2011
Undergraduate Programs Committee, WVU College of Business & Economics, 2009 — 2010
Division of Business Administration Curriculum Committee, WVU, 2009 — 2010

Reviewer, WVU AACSB Maintenance Report, Fall 2009

College Events Planning Committee, WVU College of Business & Economics, 2008 — 2009
Strategic Planning Committee, WVU College of Business & Economics, 2006 — 2007

Department of Marketing, West Virginia University

Chair, Student Engagement Committee, WVU, 2023 — present

Chair, Marketing Department Promotion and Tenure Committee, WVU, 2021 — 2022

Student Engagement Initiative, Organizer of Social Media Challenges, WV U, 2020, 2021, 2022
Chair, Marketing Ph.D. Advisory Committee, WVU, 2016 — present

Marketing Faculty Search Committee, 2007,2010 — 2011, 2014, 2015, 2018, 2019 — 2020, 2021
Marketing Department Promotion and Tenure Committee, WVU, 2012 — 2013, 2014 — 2017
Marketing Ph.D. Advisory Committee, WVU, 2011 —2012, 2014 — 2016

Marketing Ph.D. Advisory Curriculum Subcommittee, WVU, 2011 —2012

Marketing Curriculum Development and Assurance of Learning Committee, WVU, 2007 — 2009
Faculty Mentor (Assistant Professors), WVU, 2016 — present

Faculty Mentor (Ph.D. Students), WVU, 2012 — present

Chair, Marketing Teaching, Curriculum, and Outcomes Assessment Committee, WVU, 2009 — 2011
Marketing Teaching, Learning & Assessment Committee, 2007 — 2009, 2011 — 2012
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PROFESSIONAL SERVICE

2023 B2B Connect Research Symposium Co-Organizer

As a collaborative effort between the American Marketing Association (AMA) Interorganizational Special
Interest Group (IOSIG), the European Marketing Academy (EMAC) B2B Marketing Special Interest Group,
and the Australian & New Zealand Marketing Academy (ANZMAC), we (members of the steering
committee) organized the inaugural B2B Connect Research Symposium, to bring together business-to-
business (B2B) marketing scholars from around the globe to develop ideas that transform research and
practice in the B2B research area. The inaugural B2B Connect Symposium attracted 83 B2B scholars across
68 different universities from 24 different countries/regions. We hosted the symposium at EMAC in Odense,
Denmark in May 2023. Additional information about the inaugural symposium can be found here:
https://sites.google.com/view/b2b-connect-research-symposium/home. We are currently organizing the
second symposium, which will be held at EMAC in Madrid, Spain in May 2025.

Editorial Review Boards

Journal of Inter-organizational Research, 2020 — 2024
Journal of Business-to-Business Marketing, 2010 — present
Journal of Marketing Theory and Practice, 2010 — present

Reviewer: Journals

Journal of the Academy of Marketing Science
Journal of Retailing

International Journal of Research in Marketing
Journal of Business Research

European Journal of Marketing

Journal of Business and Industrial Marketing
Journal of Operations Management

Journal of Retailing and Consumer Services
Journal of Small Business Management

Reviewer: Conferences and Other

Mary Kay Dissertation Award, 2017

AMA Marketing Educators’ Conference, 2012, 2010, 2007, 2005, 2004
Academy of Marketing Science Conference, 2012

International Society of Franchising Conference, 2011

Society for Marketing Advances Conference, 2009

Session Chair/Co-Chair

AMA Summer Educators’ Conference, Boston, MA, August 2024 (Two Special Sessions)
AMA Summer Educators’ Conference, San Francisco, CA, August 2023

B2B Connect Research Symposium, Odense, Denmark, May 2023

AMA Winter Educators’ Conference, Nashville, TN, February 2023

AMA Summer Educators’ Conference, Chicago, IL, August 2022 (Two Special Sessions)
AMA Summer Educators’ Conference, Virtual, August 2021

AMA Summer Educators’ Conference, Boston, MA, August 2018

ISBM Academic Conference, Boston, MA, August 2018

ISBM Academic Conference, Atlanta, GA, August 2016

ISBM Academic Conference, San Francisco, CA, July 2014

AMA Summer Marketing Educators’ Conference, Boston, MA, 2013

AMA Winter Marketing Educators’ Conference, New Orleans, LA, February 2010

AMA Summer Marketing Educators’ Conference, San Francisco, CA, August 2005
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American Marketing Association Special Interest Groups (SIGs)

Vice Chair of Communications, Interorganizational Special Interest Group (IOSIG), 2018 — present
Member, Louis W. Stern Award Selection Committee (I0SIG), 2014

Member, Interorganizational SIG Lifetime Achievement Selection Committee, 2009

Advisory Board Member, Doctoral Student Special Interest Group (DocSIG), 2006 — 2012

Chair, Doctoral Student Special Interest Group (DocSIG), 2004 — 2006

Chair-Elect, Doctoral Student Special Interest Group (DocSIG), 2003 — 2004

DOCTORAL STUDENT SUPERVISION

Dissertation Chair
e Mohammad Amin (2018 — 2020, Placement: Western Michigan University) *** Dissertation was
awarded the Sales SIG Doctoral Dissertation Award
e Paige Fender (2023 — present) (Placement: Eastern Kentucky University)

Dissertation Co-Chair
e Pui Ying Tong (2014 — 2017, Placement: Illinois State University)
e Yeurong “Cindy” Liu (2019 — present, Placement: University of Massachusetts Lowell)
e Liguo Liu (2021 — 2024, Placement: University of St. Thomas)

Dissertation Committees
e Joshua Dorsey (2014 — 2017, Placement: California State University, Fullerton)
e Lixun Su (2018 — 2020, Placement: Eastern Kentucky University)
e Farnoush Reshadi (2018 — 2020, Placement: Worcester Polytechnic Institute)
e Natalie Marquart (2022 —present)

TEACHING EXPERIENCE

Graduate Level
e Research Methods (Ph.D. Seminar)
e Advanced Marketing Topics I (Ph.D. Seminar)
e Interfirm Relationships (D.B.A. Seminar)

Undergraduate Level
e Al in Marketing

e Product and Brand Management (In-person and online)

e Retail Management

e Principles of Marketing (Online)

e Consumer Behavior

e Marketing Management

e Principles of Management

e Business Communication (Integrated Business Cluster)
TEACHING INTERESTS
Al/ Machine Learning in Marketing New Product Development
Marketing Strategy Retail Management
Product and Brand Management Sustainable Marketing
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PROFESSIONAL AFFILIATIONS

American Marketing Association Interorganizational Special Interest Group, 2007 — present
American Marketing Association, 1998 — present
Academy of Marketing Science, 2004 — present
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